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Business Group Structure

SUPPORTING RECURRING SENA SOLAR
DEVELOPMENT BUSINESS INCOME ENERGY
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Condo & Housing Condo Project community mall Private PPA
Project In Bangkok Agent in Asia
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Condo Project Support all projects CelfEn: EPC - O&M
In Bangkok Of SENA Group
<> é @ Retails Business Unit
SENA VANICH SENAYYECARE
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Business Partnership

GSFO

UAAIT 1Ntk N pgAT

"B,(;RI[V[M SENA & B.GRIMM
A sincE 1878 JV for Solar Farm

SENA & Hankyu Hanshin
Properties Corp.
DEVELOFMEN Hartkya Hanhin Properties Corp JV for Condominium Developments

SENA & Sangfah
Co-developer Partnership

. SENA & First Solar
Exclusive Agreement for
Solar Panel supply

_
First Solar.

SENA Vanich mid AR @ : .
beevig @ Upcountry Project Acute(i0 ReaLty Isf’lrzcl;fale\rf;/ ﬁggfﬁ bead AIRA JosHiEA
SEMA VANSCH i R
; Development SENA & AIRA & Sangfah SENA & Toshiba

JV for Office Tower Building Cooperation Agreemgnt



Branding : Property Development

PRICE (Million Baht)

10.0
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Single-Detached House Town Home & Home Office

RESIDENTIAL
DEVELOPMENT

SENA ’s brands for
residential development
that cover wide range of
price and meet to all
customer segments.
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Condominium

SENA-AZU

SENA

KITH
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Housing
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Highlight

SET Awards 2019
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2019 Presale and Transfer

2019 Presale 2019 Transfer

Million Baht - Million Baht -

SENA-Housing 10% 15%
SENA-Condo 2,830 38% 2,851 55%
SENA Vanich-Housing 238 3% 153 3%
SENA Hankyu-Condo (JV) 3,623 49% 1,438 27 %
Total 7,421 100% 5,207 100%

2019 PRESALE 2019 TRANSFER
Housing

—

10%

Sena Condo

38%
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2019 Presale Performance

Presale Actual Presale Actual VS Target

2,830 2,930 2,830 2,791

T 1 r _ T -

2019Y 2018Y 2019Y 2019 (Target)
W Sena-Housing Sena—Condo W Sena Vanich-Housing M Sena Hankwu (JV) - Condo




2019 Transfer Performance

Transfer Actual Transfer Actual VS Target

r----[ 87% For Target ]----'.

20% YoY |
i A reaas .
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2,851 3,549 2.851 2,871
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2019Y 2018Y 2019Y 2019 (Target)
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Remark : Do not include land sale approx. 306 MB in 6M18



Project Launch Plan : 2019

nwuivalasons Usunwuidalasonis 2019

New Plan New Plan
1 Niche Mono Sukhumvit - Puchao 572 1,559 1 Niche Mono Sukhumvit - Puchao 572 1,559
2 The Living Naraya 2 (Sena Vanich) 91 264 2 The Living Naraya 2 (Sena Vanich) 91 264
3 1uyswi — uadu (Sena Vanich) 259 440 3 1huyswi — 1adu (Sena Vanich) 259 440
4 wsnvma - Uadu (Sena Vanich) 212 254 4 ws1Ivmal — 1adu (Sena Vanich) 212 254
5 Sena Vanich — u1éi anssnil 137 490 5 SENA Ville — u& anss1fl (Sena Vanich) 137 490
6  The Kith Plus $9&n — fnuuvi* 413 537 6 Sena Grand Home @iuuv — 598n 88 695
7 PITI Sukhumvit 101 (V) 170 1,154 7 PITI Sukhumvit 101 (3V) 170 1,154
8 Niche Pride &ws — vihwse (JV)+ 817 4,470 8  Niche Mono uRg¥amug (JV) 1,009 2,339
9 SENA Grand Home — sau@uns nu.8 7 57 9  SENA Grand Home — s7u5uvs1 Au.8 7 57
10 Sena Grand Home énuuvi — 5980 88 695 10 SENA Ville §1qnm — Aaaswn 201 824
11 SENA Ville &ngnm — aaagnn 201 824 SENA - AZU RAMA 9 569 2,096
12 SENA - AZU RAMA 9 569 2,096 Total mm
13 Niche Mono uda¥aiug (JV) 1,009 2,339
14 Niche Pride &ut@atdiwszen (JV)* 213 1,094
15 Pattaya Country Club* 111 555
16 Sena Vanich — wninai* 33 224
17 The Kith Plus wvialugu — qaa wa 2* 364 509
18 SENA New Project 1 (wu3s1u)* 195 488
19 SENA New Project 2 (wu351u)* 150 600

20 SENA Shop House — shud@umnsy nu.8* 24 130

7o | 56| 18779 <
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Project Launch in 2019 ( 11 Project Total Value 10,172 MB.)

WS19N19U - Uadu
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Current Projects

(as of 31 Dec 2019)

Total 33 current projects with

value of 49,272 MB

: Presales
: Transfer

: Remaining

: Backlog

24,372 MB
12,512 MB
24,900 MB
11,860 MB

Total Presales Transfer Remaining Backlog
No. Project Name Launch
Units | Value (MB) Units | Value (MB) Units | Value (MB) Units | Value (MB) Units | Value (MB)
Housing - SENA

1 [Sena Park Grand Ramindra Jun-13 174 1,487 116 955 112 919 58 532 4 36

2 [Sena Avenue Bangkadee Dec-15 41 195 20 88 20 88 21 107 - -

3 [Sena Ville Borommaratchachonnani Sai 5 Feb-16 202 906 65 303 57 267 137 603 8 36

4 |Sena Park Ville Ramindra Wongwaen Feb-16 218 1315 145 810 142 792 73 504 3 18

5 |Sena Shop House Phaholyothin Khukot Jul-17 30 204 13 93 9 65 17 111 4 28

6 |Sena Shop House Bangkae - Terdthai Aug-l7 59 487 45 359 43 343 14 128 2 16

7 |Sena Grand Home Rangsit - Tiwanon Sep-19 88 695 3 28 - - 85 667 3 28

8 [Sena Grand Home Ramindra KM.8 Oct-19 7 57 2 16 2 16 5 41 - -

9 |Sena Ville Lamlukka - Klong 6 Nov-19 215 882 4 15 - - 211 867 4 15
Total Housing Projects 1,034 6227 413 2,668 385 2,490 621 3,559 28 177
Condominium - SENA

1 |The Niche Mono Ratchavipha Nov-13 842 2374 753 2,088 752 2,086 89 285 1 3

2 |The Niche Pride Thonglor - Phetchaburi Aug-15 667 2,503 633 2,309 556 2,020 34 194 77 289

3 |The Niche ID Rama 2 Phase 2 Sep-16 322 611 299 560 298 558 23 51 1 2

4 |TheKith Lite Bangkadee Phase 2 Feb-17 348 404 328 378 326 375 20 27 2 3

5 |The Niche ID Sukhumvit 113 May-17 366 636 349 601 349 601 17 35 - -

6 |The Niche ID @ Pakred Station Jul-17 864 1,697 584 1,095 390 714 280 602 194 381

7 |The Kith Plus Phaholyothin Khukot Sep-17 364 488 227 292 218 280 137 197 9 12

8 |The Niche ID Rama 2 Phase 3 Mar-18 364 672 161 289 153 274 203 383 8 15

9 |The Niche ID Bangkae Phase 2 Mar-13 420 743 211 367 205 357 209 375 6 11

10 |The Niche ID Serithai Phase 2 Mar-18 434 766 283 485 274 469 151 281 9 16

11_[Niche Mono Sukhumvit - Puchao Feb-19 572 1.862 162 525 86 268 410 1337 76 257
Total Condominium Projects - SENA 5,563 12,756 3,990 8,990 3,607 8,002 1,573 3,766 383 987
Total Project SENA 6,597 18,983 4403 11,657 3992 10,493 2,194 7,326 411 1,165
Housing - SENA Vanich

1 |The Living Naraya 2 Mar-17 149 459 75 245 65 213 74 214 10 2

2 [Baan Burapa Borwin Oct-16 443 705 196 306 194 301 247 399 2 4

3 [Proud Town Apr-18 253 303 53 70 51 67 200 233 2 3

4 |SENA Ville Nadee - Udonthani Jul-19 166 466 5 16 - - 161 450 5 16
Total Housing Projects - SENA VANICH 1,011 1933 329 637 310 581 682 1,296 19 55
Condominium - SENA Hankyu

1 |The Niche Mono Sukhumvit - Bearing Sep-17 1275 3,961 1,135 3,386 462 1439 140 576 673 1,947

2 |The Niche Pride Taopoon Interchange Mar-18 742 3353 561 2,530 - - 181 824 561 2,530

3 |PITI Ekkamai Aug18 879 6,083 159 1,074 - - 720 5,010 159 1,074

4 | The Niche Mono Charoen Nakorn Aug-18 537 1,870 371 1,246 - - 166 624 371 1,246

5 |The Niche Mono Mega Space Bangna Nov-18 795 2,406 532 1,664 - - 263 742 532 1,664

6 |[The Niche Mono Ramkhamhaeng Nov-18 1,698 5,058 498 1,503 - - 1,200 3,555 498 1,503

7 |PITI SUKHUMVIT 101 Sep-19 168 1,162 40 241 - - 128 921 40 241

8 |Niche Mono Chaeng Watthana Sep-19 921 2,342 126 286 - - 795 2,055 126 286

9 |SENA - AZU Rama 9 Oct-19 574 2,120 37 149 - - 537 1972 37 149
Total Condominium Projects - SENA Hankyu 7,589 28,356 3,459 12,078 462 1.439 4,130 16,278 2997 10,640

Total 15,197 49272 8,191 24372 4,764 12512 7,006 24,900 3427 11,860




Backlog (as Of 3 1 Dec 2 O 1 9) Project Highlight : Expected to transfer in 2020

= e e e -
1
! Total Backlog Bt 11,860 m i
e o e e e e e e e e e e 1
Niche Mono Sukhumvit-Bearing:
EMA Project Value : 3,961 MB. pussnss
| S Y2022
Backlog : 1,947 MB.
Bt 3,104 m

- Y2021
Bt l_,fili T__ Niche Pride Taopoon - Interchange :
. =ssssns| Project Value : 3,353 MB.
. Y2020 Backlog : 2,530 MB.
. Bt 6,943 m

Niche Mono Charoen-Nakhon :

. SENA Hankyu Condo (JV)

. SENA Condo

. SENA Housing & SENA Vanich

Project Value : 1,870 MB.

Backlog : 1,246 MB.

As of 31 Dec 2019



Remaining

Remaining as of 31 December 2019 = 24,918 MB

REMAINING
SENA Housing
SENA Housing 3,559 14% SENA Condo
15%
SENA Condo 3,766 15%
SENA Vanich Housing 1,296 5%
SENA Hankyu Condo (JV) 16,278 66% SENA Vanich
SENA Hankyu Housing
Total 24,900 100% Condo (JV) 5%

66%
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Construction Progress

Niche Pride
Taopoon — Interchange

Transfer : Q1/2020
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Construction Progress

Niche Mono

U B FLJ ru Charoen-Nakhon
caoofi. Transfer : Q4/2020
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Construction Progress

Niche Mono
U5 ﬁJ |._H Mega Space Bangna
Geofitt Transfer : Q372021
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Recurring Income : Rental & Service Business

6 Products & Brands for recurring income

p GOLF COURSE
Pattaya Country Club
Chonburi

p COMMUNITY MALL
SENA Fest
Bangkok

p APARTMENT

SENA House
Bangkok and Pathumthani

p WAREHOUSE
SENA Warehouse
Bangkok

p SENA MANAGEMENT p Office Building

SENA Management

Revenue recognition JV with AIRA Capital &

2

from JV project management Sangfah Construction



Recurring Income : Rental & Service Business

Recurring Income Revenue

Rental
Recurring Income Revenue (12M19) Rev. (MB) % Ravenue,
17%
Rental Revenue 212.50 16.70%
Service Revenue 1,060.07 83.30%

Service

1,272.58 100% Revenue,

83%

M Rental Ravenue M Service Revenue



Recurring Income : Aspiration One

Tason1ssounuain1sduinoiu SPRING TOWER

EXPRESSWAY

LNIWNNOW
dl A¥OLDIA

PRATUNAM

== <@-PETDHSURI =

CENTRAL

RATCHADAMRI

siaM WORLD
PARAGON L]
L ]
- x) \x/]
SIAM CHIT LOM

8IS MRT AIRPORT
f STATION m STATION LARL RAILLINK
STATION

Uszinn 21a@1sd1UNvU 28 Bu

- £Ys . 2 —_ [
Fuind. 57.470 asy. aduaunti1vunedsivlasonislagsouaailu 100%

wunz1e 28,740 asv. Progress : Structural work on 28 Fl.
ouaonu Uszuau 2,000 au. .
: 1WUNISH101u
sounu uon. Tosn wSowiwasa 60% " . -
S=9210a1NSA0ES10 Taswa 1 U 2018 - Tasuna 4 U 2019

uu. ld@unaaaaduiun 25%

nwuildaldonans Taswvna 1 U 2020 .
g ! MADE P g
uon. uaownadsio 15%
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Recurring Income : Aspiration One

Grand Opening 9101S Spring Tower
23 Unsi1ay 2563

MADE
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Solar Business

y

Private PPA

y

Solar roof

y

@ Saraburi

@ Nakornprathom

RES TR
Commercials

Residential &

SENA Development Commercials



Solar Business

Revenue from Solar Business As of 12M19

Solar Revenue (12M19) Rev. (MB) %
Solar Warehouse 6.52 1.26%
Solar EPC 126.98 24.51%
Solar Cells Rental 0.66 0.13%
Solar Farm 383.96 74.11%
Total 518.12 100.00%

Revenue from Solar Business

Solar Farm

74%

Solar EPC
25%

Solar
Warehouse

1%
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Financial Statement

Total Asset 15,098.14| 100%| 13,697.50 100%, 10,732.45 100% 7,633.44 100%

Total liabilities 8,596.06| 57% 7,794.41 57%| 5,954.34 55% 3,585.17 47%

Total Shareholders’ equity of parent 6,080.73| 40%| 5,486.34 40%| 4,724.88 44% 4,032.58 53%

Non-controlling interests 421.35 3% 416.76 3% 53.24 1% 15.7 0%

Revenue from sales, rental, services & solar 5,140.49| 97%| 5,355.48 97%| 5,161.05 99%, 4,006.01 99%

Other income 157.10| 3% 184.08 3% 60.19 1% 5256 1%

Total Revenue 5,297.59| 100%| 5,539.56 100%| 5,221.24 100%| 4,058.57 100%

Total cost of sales, rental, services & solar* 2,537.71| 49%| 2,833.64 53%| 3,124.86 61%| 2,262.73 56%

Gross profit* 2,602.78| 51% 2,521.84 47% 2,036.18 39% 1,743.28 44%

Selling expenses 758.87| 15% 626.24 11% 595.36 11% 471.08 12%

Administrative expenses 550.49| 11% 520.88 9% 401.6 8% 343.29 8%

Share of profit from associates -76.88| -1% -222.22 -4% -41.57 1% 55.12 1%

Net profit attribute to Owners of the parent 890.05| 17% 939.61 17% 742.49 14% 762.55 19%

Basic earning per share (Baht) 0.63 0.7 0.63 0.67

Remark * : Percentage of Total cost and Gross Profit were calculated from Revenue from sales, rental, services & solar MADE P
30- ‘ FRIMHER | moE"
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Real Estate

Gross Profit Margin : By Business Type

Real Estate

Recurring Income

Million Baht

for Sales
Revenues 3,769.62 1,272.58 98.30 5,140.49
COGS 2,029.62 435.83 72.25 2,537.71
Gross Profit 1,740.00 836.74 26.04 2,602.78
Gross Margin 46% 66% 26% 51%
Million Baht

12M19 Solar Farm Profit (Loss) Sharing - B.GRIMM SENA (12M19)

Revenues 383.96 Net Profit 99.06
COGS 162.92 SENA Shareholding in B.GRIMM SENA Solar Power Ltd 51%

Gross Profit 221.04 Profit (Loss) Sharing from operating

Gross Margin 58% (Net profit * % of holding = 99.06*51%) °0-52

‘ MADE
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Financial Highlight : Revenue & Gross Profit

Total Revenue (exclude Other Income) 5.000 Revenue from real estate sale  __ Revenue from Rental, Services & Solar
s 1,600
1 1 1 1,371
6,000 1 1 1,400 I '
15355 5140 4.000 H 3,770 . H
5,000 1 1 1,200 1
: 1 1
1
4,000 i 3,000 : 1,000 | 821
: 1 800 :
200 ! 2000 1 448: 600 549 1
2,000 1,554 1,742: 1277 | saa :
g ’ 1 400 277 294
1,021 185 1,088 1,120 : 1,000 764 sz o© 1 257 187 1
1,000 1 200 1
' ' HEm '
1 - S S - S 1 _ ___ _ _ _ _ N | L
- . - S . . __B ___ S S S S
3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 12M18 12M19 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 12M18 12M19 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 12M18 12M19
) . . Gross Profit & Gross Profit Margin from
Gross Profit & Gross Profit Margin Gross Profit & Gross Profit Margin from Real Estate
Rental&Services & Solar
3.000 for Sales
' I, 0o 2,603 1 .
12 1 1,000 70.0% 1 863
2,500 1 2,500 1 64.1%
1 1
1 1 800
2,000 I 2,000 H
1 1
1,500 1 1,500 600 i
A 1
l 400 852 !
1,000
1,000 s, :
500 500 200 138 135 o, :
1
1

48

3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 12M1812M19 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 12M18 12M19 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 12M1812M19
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Financial Highlight : Net Profit & Net Profit Margin

6,000

5,000

4,000

3,000

2,000

1,000

1,400

1,200

1,000

800

600

400

200

Total Revenue (Including Other Income item)

5,540 5,298
1
1
1
1
1
1
1
1
1
1
1,639 1,795
1
1,078 1,213 1,129 1,155 1
1
1
1
S S S S S | S
3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 12M18 12M19

Net Profit & Share of profit (loss) of associates and joint ventures

25.6% 1,162

22.9%

247 195 249 205
3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 12M18 12M19

1,400

1,200

1,000

800

600

400

200

1,000

800

600

400

200

SG&A and SG&A to Total Revenue

Net Profit & Net Profit Margin

119 112

3Q18 4Q18 1Q19 2Q19 3Q19

Net Profit attributable to the parents from Consolidated FS

27.8%

4Q19

23.7%:

12M18

240

12M18

1,309

12M19

890

12M19
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HOW TO THINK 2020
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VIARKET OVERVIEW




INDUSTRY OUTLOOK MOVING FORWARD

Housing Ownership Transfer Value of all housing types in Bangkok
Metropolitan Region (BMR) (THB Billion)

pefore Govemment Housing \
Be
475
\QEOF
-37-

MeaS\-“e)

atimulus

’530
483 508 I
I I Government Housing Stimulus

2021F  2022F 20@/’ Measure

565

485

485
444

®  The amount of housing ownership

478

transfer value is projected to be

recover in 2021

® 9% Changes for 2019F -2023F were

estimated/forecasted before

2015 2016 2017 2018 2019F




IS STILL GROWING

NNSWAULAS:UUVUAIUIa8US-UUST Existing Lines IWuUtsolwwWandnmuaiUalusms Existing and Future Lines

GREEN LINE

d to start construction i« POstponed
aration i Postponed

unSnendenuesmans | E ed to c n s Postponed
¥ start operation i« POstponed

Anunanawsiownalusu

start construction in 2020
stant operation in 2024

olnngeusn
X Aunulugsssugd

Snaos i w
niinasy o Y mama/dau

BLUE LINE

> AR
riwes:

t construction 15 Postponed
operation is Postponed

“BIG CHANGE”

nesLIgE
PURPLE LINE GREEN LINE

Expacted to start construction in 2020 - Expected start construction is Postponed
s on n 2025 Start operation 1s Postponed

No. of BTS 689 millions
No. of 253 millions 253 millions f‘.’m"‘“te’ MRT 1,362 millions
commuter o .. nps - . : o
trips 119 millions 131 millions ARL 80 millions (+ Dark and Light Red Lines = 5§16 millions)
22.5 millions  23.1 millions Other Lines (Light Blue and Gray Lines) = 237 millions

394 millions 407 millions Total 2,803 millions




BANGKOK & VICINITIES HOUSING MARKETING OVERVIEW

Accumulated Proportion Accumulated # Condo Projects # Condo Units
# All Housing % % # Condo Units Planned Unsold
(Condo + Landed- Condo Units Lahtisd-Hollss Planned (Remaining Supply)
House) Units Units
Planned

2008 277,071 39.8% 60.2% 89,000 213 20,100 77%
2009 325,743 38.6% 61.4% 110,400 244 25,800 7%
2010 265,919 48.0% 52.0% 127,600 323 41,400 68%
2011 (Flooding) 304,850 45.9% 54.1% 139,900 358 42,000 70%
2012 300,481 47 .3% 52.7% 142,000 324 40,700 71%
2013 378,108 50.8% 49.2% 191,900 405 49,400 74%
2014 408,197 50.5% 49 5% 206,000 400 57,300 72%
2015 425,040 51.9% 48.1% 220,500 416 59,900 73%
2016 442,716 54.0% 46.0% 231,400 442 59,700 74%
2017 457,073 53.4% 46.6% 244 300 449 62,200 75%
2018 492,436 57.9% 42.1% 285,200 509 68,700 76%
2018 (H1) 498,397 57.7% 42 3% 287,600 532 64,900 77%

®  Percentage of Condo Unit Planned has steadily increased, overtaking Landed-House Units since 2013
-39-
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SENA 2020
HOW TO THINK
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REAL DEMAND

BUSINESS MODEL

SENA CORE COMPETENCY
IN THE PAST ONTO THE PRESENT

SENA EXPERIENCE SENA INNOVATION
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®REAL DEMAND®?




®  HOUSING PROJECTS IN THE MARKET AS OF MID 2019

wiaf 4.1 dnouiagerdussasiiowagnionwn e nanall 2562 aaf 4.1: Souiage wWoacaufowatnimun o nanl 2562

Table 4.1 Housing Projects Offered in the Market as of Mid 2019 Table 4.1 Housing Projects Offerad in the Market as of Mid 2019

SNWIUWUIET IS LARERY | Units Sold
22

prepebon

117,185
137,134
127,678

IS TN SRRCTEN SETUT W
T T N NS
_ ;

aufnaundsuouvia=auunn Tain
Jauimed 3-5 /5-10 MB, Unuidn 3-5 MB

- mouidnd 1-2 7 2-3 MB, raulabituy 1-2/ 2-3 MB
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GOAL IN LIFE




GEN Y 19% 18%

Online Offline

18-35 YEARS OLD

27%

Friends

CONDO PRICE RANGE
PERCENTAGE

15%

11%
Brand

TV

*1-2 MB =40%
*3-4 MB = 30%
*3-5 MB =50%
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S o Luxury
UFEIW (UWDD-59ER) )

Mid Market

AW (WPS10-DULS)
rrmuesUpliusmsnulul 2564

s

AR BeU (UHTe-AATEU| - mAatns aedindou (@awsio-disy)

fuRiRlivsTsmell286d /1 M rvunidaliuamsmelud) 2564

shuaveomuli) dounavene (wnsunsUsms-ud)
rnuAilRlRSMsMsiul 2565
)

Mass transit lines will be operated within ; as below;

2020 : Green line & Blue line 2023 : Orange line
2021 2024 : Orange line
2022 : Pink line & Yellow line 2025 : > line

Mid Market & Hi end market
Cloga 10 urhan area & ransporiation systam

0w

Located in CBD & next to transportation system




FOCUS ON

Package

Segment Brand Price/Sq.m

150,000 +Up

100,000-150,000

B ONO [ 70,000-100,000

40,000-70,000

< 35,000

PRICE COMPETITIVE

A

Range
Super Luxury
Luxury
High Class
Upper Class
Main Class

Economy

Super Economy

SENA
VILLI

HOUSING SEGMENT

SENARARK
GRAND
SENA LN Tl

30 MB+
15-30 MB
10-15 MB
5—&0 MB :
3-5MB

1.5-3MB :




RETHINK

SENA CORE COMPETENCY
@ N THE PAST ONTO THE PRESENT®
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1dun Junusunfnnmnatn Idawasmiiudsiu
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Qsaugam 1.9 KiJuaauuIn sousuou 1 hﬁUﬂd’lgﬁﬂ®
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U 1979 - 2008

fiounv:gnismssiawmunaduniSunsweUs:innnagonfie THsISuvINNagafe Ussinnnoliidnd nels

nusus 1207 84 ud A.A. 1979 ntulawsuunsesenidaussnnUiuiRe taunds na:onniswariss Tann

o "~ s s s

\ * Tpsuns i 116 TAsunas 54

i * Tasunis i * Tasans 1 | ¢ TAsunis A I * TAsunas

| Tasdns (40 i * Tasuns Ny UUINT 1 . gmus"uﬁum?usﬁv CSR “Urusouniuiiu’ ; * TAsunis

} * TASuNs INUsI19a: i * Thsanis inusT na ' i pOUINUAYALEAIUEEU i * TASINS 12

} e [ASINIS 14107 8 1 ¢ Tasunis iaunoa ) ' Iasams thusauniudu 1 i o TAsunas 5ad7 swsUN
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P
A HOUSING SEGMENT 2020

ViLLAacr || VELA

Segment Brand Project Type

SENA

Upper Class JTLLI Uunwa, nouignd

SENA

Main Class JILLAGI | Uaunue

SENA .
Economy F LA ‘ UUIRgD, Uullla, N1ouignd




"
®SENA INNOVATION®
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S 2
SENA SOLAR

’|amﬁm[vms’iﬁﬁuanﬁ'lnnInsumsChu||a:ﬂauIﬂ‘

na1 400 ASJISOU sou 1,000 KW




®SENA EXPERIENCE®

MADE
° , ‘FRlM HER




T INKOF

CUSTOMER

DIGITAL BRAND

SERVICE

1§ # o
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IS1a§WAIRRVUINAD WA BYAVOILHITY
MADE

FR"M HER SENA WsuunnoulnenaouialeroAarslovaughrgensnusndulondgRenfan ilioRiste:aausnnouauain
| f AOWFAoIMISVaLhITUNa:AOURoINIsvaInnauluasounsonagRiaurdioasUiburlfotrunsudiou

| | E— |
HER HER HER HER

(Gule) (gulo) (auele) (Jugv)
* Image * Safety * Convenience * Socializing
* Well-being * Safeguard * Pampered * Connectivity
* Health * Privacy * Care * Community
* etc. * Future-proof * Friendship & family

(investment-wise)
» Peace




Smart e« Care Practical e Visionary
au1sn GG 515980 ARIWO2UNAR

PERSONALITY

Smart « Care «Warm -« Energetic
KIYJINY QaNAAR QaAIden » aDdunwawnu ldlenauiodia:AusauTy » DWAD ns=fodosu Tdlagvnw

MADE
FROM HER

: . il SERA SENA SENA
S SLASH KuTH S ViLLE|| VILLAGE || VELA | Viva

8508

Poenad | |uane
Rl | FRIMHER




S,
—
O
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o
o0

| MADE
l | FROM HER
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CUSTOMER JOURNEY

o
MADE NA HANKYU HANSHIN
- P e oty Emn s @ 2

¢

e o
w* FRIMHER SENA SOLAR vicToRY
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CONDOMINIUM

SINGLE HOUSE TOWNHOME SHOPHOUSE SENA BRAND

®  NEW EXPERIENCE WEBSITE

Modern Premium

- Google Performance Optimization
- Image Optimization

- Security Optimization

- Secure Socket Layer (SSL)

- Cloud Hosting Optimization

DIGITALIZATION OF SENA0

Digital Experience Website

2 3 4
- Adaptive View - Interactive Search - Smart Search with Tag suggestion
- Friendly Navigation Design - Inclusive Comparison - Smart Search Nearby location
- Project Status Tagging - Loan Calculation - Your Favorites
- Social Network Sharing - Appointment

- Smart View Floor plan
- News Subscription

-62- oy
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APP solute 2020

New Design

y SENA One Account
29/104

0 s (enu-Suiostus Y Custom Menu
After Sales Service

- Victory Management / SENA WeCare /
sy . snrieczE - SENA Solar / Acute Realty / Fixzy / Liluna
—— SENA CLUB (Privilege)
sex,:(s)og,u AcuteGOREATY Project Info.
ubrelnen s = Promotion

News & Update

A
i

Ea
%



®BUSINESS MODEL®
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SENA x HANKYU HANSHIN PROPERTY 2017 - 2020

- Oy [ulu

cie MONO gyudn-iusy /m

l - UR 1an0e
PT )- M ono « U [wsA 1nyu-duinasisu
Pride « Oy [ulu 198ryuns
« U [lu 1un:= @ds uwun
« 0% [ulu swAIKY /m

L 3 [ﬂS\]ﬂ']S PT S8 Evoro -anon

yan1 37,000 aruun e Ve 2019
PT = siese MONO - Ou Twsa

Pride
= « Uy lulu

4 1nsuns eglus:nanuniswauun lazidavag

-65-



SENA x HANKYU HANSHIN PROPERTY 2020

Expand the number of JV projects ( condo & housing ) and scope of segmentation with our great partner

Segment 2017 - 2019 Segment 2020
City Condo S/ASH
Luxury P —|H i
Economy KI!TH
HI End Market .
Pride Housing \
i o = SENA
Mid Market .l MoNO “%@ . MainClass  ViLLAGE |

— SENA
Economy | VIVA

0
=
........
----------------------------------------------------------------
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SENA Hankyu Hanshin

wunisasnufusUiuu 1. AiunuMIaY
2. UduniwsSauvagiunun
3. ans:g:=19a1lunisnaaslnsinis

EFFICIENCY

VouNISIVGo Distressed
assets and on-going
project IWavenelona
NSSN?

=SENA= },
DEVELOPMENT Hankyu Hanshin Properties Corp.

venglonianigssine ugou

Economy downturn

PARTNER
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100% VERTICAL INTEGRATION

DEVELOPMENT

|

FLITE W
morents oo VICTORY
MANAGEMENT
SERVICE
uUSHIsvIuURAUAAA
IWon1saausnisinsinNs

TugounusBniionsovoy

Acute (BDREALTY

your reliable partner

USHASVIULNVI8-187
IWOUSHISIIUVIENT
Tuds:inAna=paus:ine
[AINAUs:ansnawgudn

NAWAKIJ

JAAY USEN AIA DAY 99AA
IwaIduusensuinuinoas Insunisnaulpiditioy
Low rise 8y9:N1lKUSUNnaluIsnUs:HInAINSEY

NSNS I1a:aWISNUSHISAUNUAINDES W
[ GI2ERT




@ NEW LAUNCH 2020@

10

o HAouTu adsn 1w (JV) [Asunasinu o AN FA-AUUN (SENA)
o & dudadngsan (JV) o AN WA wualasuanand 2 (SENA)
o A IWaR NN (JV) o AN wnsuumadgy 7 (SENA)
o JUN 397 mwnsny (JV) o LFUN AaLa AR — AUUN (SENA)

* New Project (JV)* o 1dU 3791 wnduouma d1a 7 (SENA)

NAA1 7,500 AIULIN*

yalassnisanauldguulasmanisiansannindnalasanig
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@ NEW LAUNCH 2020 @

New

Segmentation Launch 2020 Q

Mid Market

Luxury PITI
Mid Market Niche MONO

Economy The Kith / SENA Kith
Mid Market & Hi end market
Close 10 urban area & transportation system

(1)

Main Class Single House / Twin House
Economy Townhouse / Twin House

Located in CBD & next to transportation system

A 1uos1U 4 Tsunas souaA 3,500 &1uuIN
pauln 6 Tnsunis sauyann 4,000 awun

10 Tnsunis souyam 7,500 aruun

[asunissounu 5 [Asunis souyaA 4,500 auun




Segmentation

ALL EXISTING PROJECTS TILL

Existing New
Project 2019 ' Launch 2020

Luxury

Hi-End Market
Mid Market
City Condo
Economy

Hi Class
Upper Class
Main Class
Economy

Total

oL Loy

Mid Market

PITI
Niche Pride

. Niche MONO / SENA AZU

Niche ID / SLASH

| The Kith / SENA Kith

Single House

Single House / Shop House
Single House / Twin House
Townhouse / Twin House

- D

| Tou swusunsn - dgom

Mid Market & Hi end market
Close 1o urban area & transportation system

QU

nuos1U 19 lnsanns souann 12,000 aauuin

pauln 30 [nsun1s  souyan 50,000 auuin
{5t w2 v

 Tnsunns souyann 62,000 awuunn




Us:=uarunasvaslou U 2020

1Wwv1e 11,500 Fwuin 1Ulou 10,600 3uun

9,785 alUUN 8,870 ajuunn

1,676 a2uun

1,717 aquu1n

- Condo SHHP :
10avae : 6,500 da1uun
e

=5 Condo SHHP :
inleu : 5,500 & uun

SENA Housing SENA Condo SENA Housing SENA Condo
PITI : : : Affordable : . )
. Niche Pride Niche MONO (Niche d, Kitr) . Niche Pride Niche MONO (/:T:g;’?dat::;)
Duplex & Single Detached home - Townhome Duplex & Single Detached home . Townhome
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Project Highlight in Q1 /2020

The Kith S0@a - @o1UUN

: Condominium with 8 Stories / 2 Buildings

: Land 3-1-20 Rai
: Total Unit 413 units

. Project Value 423 MB
. Presale Q172020

’SENA‘




Project Highlight in Q1 /2020

[NIL
Gs.:r‘&.i )

WY INENELYTIGE L

Niche Mono 9dSN1W

: Condominium with 8 Stories / 2 Buildings

: Land 2-2-23 Rai
: Total Unit 259 units

: Project Value 653 MB

. Presale Q172020

1054 1op™
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Project Highlight in Q1 /2020

SENA KITH PHETKASEM - PHUTTHAMONTHON SAI 7 mne®  @lndan @ vuhaa

0,USUS WIUG SErSEE—s
SENA . Condominium with 5 Stories / 3 Buildings L= i

l( ” T ] l : Land 4-1-39 Rai
: Total Unit 237 units

PHETKASEM - PHUTTHAMONTHON SAI7 : Project Value 237 MB

. Presale Q172020

Q auA 18U ANN Trvinnolewasnikun 4

¥ = Wy

avu 1Juasucionan weugnnIULI qunwana
Aansavluliyaramuuonininsems Ao e wdvoussla aduenrmdsmusaulasims

5 B #

syauviund a:0onauvuiuno’ 1auNIva:0on
Auroeuau Aovsurvn Ka:Asaitudaua Fwdth Madounaneio q uusows TnsansiEnnuu Bousionuundn 2 @

9= 8 @

- - - g Py oy & L
snunowlaanny 3 Bu 7uu:7c1nnn3'7 9U‘)U70n31
CCTV/sun. / fidmsa / SOS lusow« Tofio ludoulirowionmauduiluritvosdonds USMISNAMMSYIL 24 BU
Ve / Udoundn aouidoonsw



3 Company Overview
# 2019 Corporate Performance
> Real Estate Business
> Recurring Income & Service
# 2019 Financial Performance
# 2020 Business Plan & Strategy
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CSR

yaissouniodu las uuw.
taun@oaaadijun (SENA)Ulag
U195sImU sryanyniniag Us=s1u
$1MUINUSANS 15150UUS1a0U
nea $1UDUDU 20 d1uUIn tiloti
snrglaauuayulasoniswoungue
gudInauazanidu lsoweiuna
5SSUMEAASINaAUWSINYSH nazqgue
nwngdgunbuazuwnguwulneg
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